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Westwood Dynamic Limited 

Course Syllabus/Content   

WD-UK Level 6 (UK Qualifications Framework – Global Apparel Management) 

 (Credits 120) 

Revised Modules Contact hours 

(Full-Time) 

Contact 

hours 

(Part-Time) 

Assessment Teaching 

Methods 

Passing 

Mark 

 
Fashion Forecasting and Analysis 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Advanced Apparel Production Techniques 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Luxury Fashion Management 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Global Apparel Branding and Positioning 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Advanced Sustainability in Apparel 

Industry 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 
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Digital Transformation in Fashion 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
 Fashion Law and Intellectual Property 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Advanced Apparel Product Development 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Strategic Retail Planning in Fashion 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 

 
Fashion Innovation and Technology 

 

50 

 

50 

 

Assignment Based 

 

Classroom 

Lectures & 

Online 

 

50% 
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Westwood Dynamic Limited 

Subject Fashion Forecasting and Analysis 

Aims and Objectives 1. Introduction to Fashion Forecasting: Provide an overview 

of fashion forecasting principles and their importance in 

predicting trends, anticipating consumer preferences, and 

informing design and business decisions in the fashion 

industry. 

2. Trend Analysis Techniques: Explore trend analysis 

techniques, including historical trend analysis, trend 

spotting, and trend tracking through fashion publications, 

runway shows, and street style, to identify emerging 

trends and shifts in consumer preferences. 

3. Consumer Behavior Research: Study consumer behavior 

research methods, including surveys, focus groups, and 

social media analytics, to understand consumer 

preferences, lifestyle trends, and purchasing behavior 

influencing fashion trends. 

4. Color and Textile Trends: Examine color forecasting and 

textile trend analysis methodologies, including color 

psychology, color trend forecasting, and fabric 

innovation, to anticipate color and material trends shaping 

fashion collections. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of fashion forecasting principles, 

methodologies, and techniques. 

2. Trend Identification Skills: Acquire skills in identifying 

and interpreting fashion trends through trend analysis 

techniques and consumer behavior research. 

3. Consumer Insights Proficiency: Gain proficiency in 

gathering and analyzing consumer insights to understand 

consumer preferences and anticipate market trends. 

4. Color and Textile Trend Awareness: Develop awareness 

of color and textile trends and their implications for 

fashion design, production, and merchandising. 

5. Market Segment Analysis Competencies: Learn how to 

conduct market segment analysis to identify target 

markets and tailor fashion offerings to meet consumer 

needs and preferences effectively. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 60 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
 30 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Advanced Apparel Production Techniques 

Aims and Objectives 1. Introduction to Advanced Apparel Production: Provide an 

overview of advanced production techniques in the 

apparel industry, emphasizing their role in improving 

efficiency, quality, and sustainability in garment 

manufacturing. 

2. Lean Manufacturing Principles: Explore lean 

manufacturing principles and techniques applied to 

apparel production, including value stream mapping, 5S 

methodology, and Just-in-Time (JIT) production, to 

eliminate waste and streamline production processes. 

3. Automation and Robotics: Study automation and robotics 

technologies used in apparel production, including 

computerized cutting machines, sewing robots, and 

automated material handling systems, to increase 

productivity and reduce labor costs. 

4. Digitalization and Industry 4.0: Examine digitalization 

trends and Industry 4.0 technologies in apparel 

production, including AI (Artificial Intelligence), IoT 

(Internet of Things), and cloud-based manufacturing 

systems, to enhance process efficiency and agility. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of advanced apparel production techniques, 

technologies, and practices. 

2. Lean Manufacturing Skills: Acquire skills in applying 

lean manufacturing principles and techniques to eliminate 

waste and streamline production processes in apparel 

manufacturing. 

3. Automation Proficiency: Gain proficiency in utilizing 

automation and robotics technologies to increase 

productivity, reduce labor costs, and improve production 

efficiency in apparel manufacturing. 

4. Digitalization Knowledge: Understand digitalization 

trends and Industry 4.0 technologies in apparel production 

and their implications for process efficiency, agility, and 

competitiveness. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 40 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
 50 hours 

 Total:  120 hours 
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Westwood Dynamic Limited 

Subject Luxury Fashion Management 

Aims and Objectives 1. Introduction to Luxury Fashion Management: Provide an 

overview of luxury fashion management, highlighting the 

unique characteristics and challenges of the luxury 

fashion industry, including brand positioning, exclusivity, 

and customer experience. 

2. Luxury Brand Identity and Values: Explore the concept 

of luxury brand identity and values, including heritage, 

craftsmanship, and exclusivity, and discuss strategies for 

building and maintaining a strong luxury brand identity. 

3. Market Analysis and Consumer Behavior: Study market 

analysis techniques and consumer behavior in the luxury 

fashion industry, including luxury market trends, 

consumer demographics, and psychographic factors 

influencing luxury purchasing decisions. 

4. Product Development and Innovation: Examine product 

development and innovation strategies in luxury fashion, 

including craftsmanship, materials selection, and limited 

edition collections, to create unique and desirable luxury 

products. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a 

comprehensive understanding of luxury fashion 

management principles, strategies, and practices. 

2. Luxury Brand Identity Mastery: Acquire mastery in 

understanding and maintaining luxury brand identity 

and values, including heritage, craftsmanship, and 

exclusivity. 

3. Market Analysis Skills: Develop skills in analyzing 

luxury market trends and understanding consumer 

behavior in the luxury fashion industry to identify 

opportunities for brand growth and expansion. 

4. Product Development Expertise: Gain expertise in 

product development and innovation strategies to create 

unique and desirable luxury products that resonate with 

affluent consumers. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures:   50 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

  30 hours 
 40 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Global Apparel Branding and Positioning 

Aims and Objectives 1. Introduction to Global Apparel Branding: Provide an 

overview of branding principles and their significance in 

the apparel industry, emphasizing the role of branding in 

creating differentiation, recognition, and loyalty in a 

global market. 

2. Brand Identity Development: Explore brand identity 

development processes, including brand vision, mission, 

values, and personality, to establish a unique and 

compelling brand identity that resonates with target 

consumers. 

3. Market Analysis and Positioning: Study market analysis 

techniques and positioning strategies in the apparel 

industry, including competitor analysis, target market 

segmentation, and brand positioning, to identify market 

opportunities and differentiate the brand effectively. 

4. Brand Communication Strategies: Discuss brand 

communication strategies for global apparel brands, 

including advertising, public relations, social media, and 

influencer marketing, to build brand awareness, 

engagement, and advocacy. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of global apparel branding principles, 

strategies, and practices. 

2. Brand Identity Mastery: Acquire mastery in developing a 

strong and distinct brand identity that reflects the values 

and personality of the apparel brand. 

3. Market Analysis Skills: Develop skills in analyzing 

market trends and consumer behavior to identify market 

opportunities and position the brand effectively in the 

competitive landscape. 

4. Brand Communication Proficiency: Gain proficiency in 

implementing brand communication strategies to build 

brand awareness, engagement, and loyalty among target 

consumers. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 50 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  40 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Advanced Sustainability in Apparel Industry 

Aims and Objectives 1. Introduction to Advanced Sustainability: Provide an 

overview of advanced sustainability concepts and 

practices in the apparel industry, emphasizing the 

importance of sustainability in mitigating environmental 

impact, promoting social responsibility, and ensuring 

long-term viability. 

2. Sustainable Materials and Supply Chain: Explore 

sustainable materials and supply chain practices in the 

apparel industry, including organic cotton, recycled 

polyester, and responsible sourcing, to reduce 

environmental footprint and promote ethical sourcing. 

3. Circular Fashion Economy: Study circular fashion 

economy principles and initiatives, including closed-loop 

production systems, recycling, and upcycling, to 

minimize waste and maximize resource efficiency in 

apparel manufacturing. 

4. Green Manufacturing Processes: Examine green 

manufacturing processes and technologies in the apparel 

industry, including water-saving dyeing techniques, 

energy-efficient production methods, and waste reduction 

strategies, to minimize environmental impact throughout 

the production process. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of advanced sustainability concepts, 

practices, and initiatives in the apparel industry. 

2. Sustainable Materials Knowledge: Acquire knowledge of 

sustainable materials and supply chain practices to make 

informed decisions and promote responsible sourcing in 

apparel production. 

3. Circular Economy Proficiency: Gain proficiency in 

circular fashion economy principles and initiatives to 

minimize waste and maximize resource efficiency in 

apparel manufacturing. 

4. Green Manufacturing Skills: Develop skills in 

implementing green manufacturing processes and 

technologies to minimize environmental impact 

throughout the apparel production process. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 40 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  50 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Digital Transformation in Fashion 

Aims and Objectives 1. Introduction to Digital Transformation: Provide an 

overview of digital transformation in the fashion industry, 

highlighting the role of digital technologies in reshaping 

business processes, customer experiences, and industry 

dynamics. 

2. E-commerce and Omnichannel Retailing: Explore e-

commerce and omnichannel retailing strategies in the 

fashion industry, including online storefronts, mobile 

commerce, and seamless shopping experiences across 

multiple channels, to expand market reach and enhance 

customer engagement. 

3. Digital Marketing and Social Media: Study digital 

marketing and social media strategies for fashion brands, 

including content marketing, influencer partnerships, and 

social commerce, to build brand awareness, drive traffic, 

and increase sales. 

4. Data Analytics and Customer Insights: Examine data 

analytics and customer insights tools and techniques used 

in the fashion industry, including customer segmentation, 

predictive analytics, and recommendation engines, to 

understand customer behavior and preferences and 

personalize marketing efforts 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of digital transformation principles, 

strategies, and technologies in the fashion industry. 

2. E-commerce and Omnichannel Retailing Skills: Acquire 

skills in implementing e-commerce and omnichannel 

retailing strategies to expand market reach and enhance 

customer engagement. 

3. Digital Marketing Proficiency: Gain proficiency in digital 

marketing and social media strategies to build brand 

awareness, drive traffic, and increase sales for fashion 

brands. 

4. Data Analytics Competencies: Develop competencies in 

data analytics and customer insights to understand 

customer behavior and preferences and personalize 

marketing efforts effectively. 

5. Product Development Expertise: Learn how to leverage 

digital tools and technologies for product development 

and design to accelerate design processes, reduce costs, 

and improve product innovation in the fashion industry. 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 60 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  30 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Fashion Law and Intellectual Property 

Aims and Objectives 1. Introduction to Fashion Law: Provide an overview of 

fashion law and its significance in protecting intellectual 

property, regulating business practices, and addressing 

legal issues specific to the fashion industry. 

2. Intellectual Property Rights: Explore intellectual property 

rights relevant to the fashion industry, including 

trademarks, copyrights, patents, and design rights, to 

understand how to protect creative works, brand 

identities, and innovative designs. 

3. Brand Protection and Enforcement: Study strategies for 

brand protection and enforcement in the fashion industry, 

including trademark registration, brand monitoring, and 

anti-counterfeiting measures, to safeguard brand 

reputation and market position. 

4. Fashion Design Protection: Examine laws and regulations 

governing fashion design protection, including copyright 

law, design patents, and trade dress protection, to protect 

original fashion designs from unauthorized reproduction 

or imitation. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of fashion law principles, intellectual 

property rights, and legal issues relevant to the fashion 

industry. 

2. Intellectual Property Protection Skills: Acquire skills in 

protecting intellectual property assets, including 

trademarks, copyrights, and designs, to safeguard brand 

identities and creative works. 

3. Brand Protection Proficiency: Gain proficiency in 

implementing brand protection strategies, including 

trademark registration and enforcement measures, to 

preserve brand reputation and market position. 

4. Fashion Design Protection Competencies: Develop 

competencies in protecting fashion designs from 

unauthorized reproduction or imitation through copyright 

law, design patents, and trade dress protection. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 30 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  60 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Advanced Apparel Product Development 

Aims and Objectives 1. Introduction to Advanced Apparel Product Development: 

Provide an overview of advanced concepts and 

methodologies in apparel product development, 

emphasizing innovation, sustainability, and market 

responsiveness. 

2. Trend Analysis and Forecasting: Explore trend analysis 

and forecasting techniques to identify emerging trends, 

consumer preferences, and market opportunities shaping 

apparel product development. 

3. Material Innovation and Sourcing: Study material 

innovation trends and sustainable sourcing practices in 

apparel product development, including eco-friendly 

materials, responsible sourcing, and circular economy 

principles. 

4. Design Process Optimization: Examine design process 

optimization strategies, including CAD (Computer-Aided 

Design), digital prototyping, and 3D modeling, to 

streamline design iterations, reduce time to market, and 

enhance design accuracy. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of advanced apparel product development 

principles, methodologies, and practices. 

2. Trend Analysis Proficiency: Acquire proficiency in trend 

analysis and forecasting techniques to identify and 

capitalize on emerging trends and market opportunities. 

3. Material Innovation Skills: Gain skills in sourcing and 

integrating innovative and sustainable materials into 

apparel product development processes. 

4. Design Process Optimization Expertise: Develop 

expertise in optimizing the design process using digital 

tools and technologies to streamline workflows, reduce 

lead times, and enhance design accuracy. 

5. Prototyping and Sampling Competencies: Learn how to 

efficiently prototype and sample apparel designs to iterate 

designs effectively, ensure product quality, and meet fit 

requirements. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 30 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

50 hours 
  40 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject Strategic Retail Planning in Fashion 

Aims and Objectives 1. Introduction to Retail Planning: Provide an overview of 

retail planning principles and their significance in the 

fashion industry, emphasizing the role of strategic 

planning in achieving business objectives and enhancing 

the retail experience. 

2. Market Analysis and Consumer Insights: Explore market 

analysis techniques and consumer insights research 

methods in the fashion industry, including demographic 

analysis, psychographic segmentation, and trend 

forecasting, to understand market dynamics and consumer 

preferences. 

3. Retail Strategy Formulation: Study retail strategy 

formulation processes, including market positioning, 

assortment planning, pricing strategies, and promotional 

tactics, to create a compelling and competitive retail 

offering. 

4. Store Design and Layout: Examine store design and 

layout principles for fashion retail environments, 

including store layout optimization, visual merchandising 

techniques, and sensory branding, to create immersive 

and engaging shopping experiences. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of strategic retail planning principles, 

strategies, and practices in the fashion industry. 

2. Market Analysis Proficiency: Acquire proficiency in 

conducting market analysis and consumer insights 

research to understand market dynamics and consumer 

behavior in the fashion retail sector. 

3. Retail Strategy Development Skills: Gain skills in 

formulating retail strategies, including market positioning, 

assortment planning, and pricing strategies, to create 

competitive advantages and drive sales growth. 

4. Store Design Mastery: Develop mastery in store design 

and layout principles to create immersive and memorable 

shopping experiences that resonate with target consumers. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 60 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  30 hours 

 Total: 120 hours 
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Westwood Dynamic Limited 

Subject  Fashion Innovation and Technology 

Aims and Objectives 1. Introduction to Fashion Innovation and Technology: 

Provide an overview of innovation and technology trends 

shaping the fashion industry, emphasizing their role in 

driving creativity, efficiency, and sustainability. 

2. Emerging Technologies in Fashion: Explore emerging 

technologies transforming the fashion industry, including 

3D printing, wearable tech, augmented reality (AR), and 

virtual reality (VR), to understand their applications and 

potential impact on design, production, and consumer 

experiences. 

3. Sustainable Innovations: Study sustainable innovations in 

the fashion industry, including eco-friendly materials, 

closed-loop production systems, and supply chain 

transparency initiatives, to promote environmental 

sustainability and ethical practices. 

4. Digital Fashion Design: Examine digital fashion design 

tools and techniques, including computer-aided design 

(CAD), digital pattern-making software, and virtual 

prototyping, to accelerate design processes, enhance 

creativity, and reduce waste. 

 

Learning Outcomes 1. Comprehensive Understanding: Develop a comprehensive 

understanding of innovation and technology trends in the 

fashion industry and their potential applications. 

2. Technology Adoption Skills: Acquire skills in adopting 

and integrating emerging technologies into fashion 

design, production, and retail processes. 

3. Sustainability Awareness: Gain awareness of sustainable 

innovations and practices in the fashion industry and their 

implications for environmental conservation and ethical 

sourcing. 

4. Digital Design Proficiency: Develop proficiency in using 

digital design tools and techniques to enhance creativity, 

streamline workflows, and reduce waste in fashion design 

processes. 

 

Credit Points: 12 credit points 

Assessment  Assignment based 

Teaching Mode Lectures: 60 hours 

(Full-Time) Tutorials/workshop: 
Private Study: 

30 hours 
  30 hours 

 Total: 120 hours 

 


